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A. ParaNews  
1. HERE IS THE TEXT VERSION OF THE NEWSLETTER 
To see it with pictures, go to
http://parapublishing.com/files/newsletter/PP-ezine%20October%2015,%202008.doc  

The large file requires several seconds to load. Compare the formats.

2. CHANGE YOUR ADDRESS BOOK
Dan Poynter’s email address is

DanPoynter@ParaPublishing.com
Your address book may show
dpoynter@impulse.net   or another old address.
Please make the change now.
3. WEBSITE WANTS TO SELL YOUR ARTICLES FOR YOU

Pprofessional writers rarely have access to reliable and legitimate channels for syndication of their work and increase their revenues. Now, they can turn to TheSyndicatedNews.com, an innovative new syndication marketplace that facilitates global media. The business model of The Syndicated News is unprecedented. It incorporates a rating system similar to those used on sites like eBay or Amazon, so reporters, columnists, media, photo journalists and cartoonists can enhance their reputations and market value with positive reviews. On the other hand, publishers browse the site, view the showcased work, find what they want, and buy the right to use it through a professional licensing agreement.

I believe this might be of interest to you, please let me know if you would like more information, pictures or an interview with Alex Konanykhin, founder and CEO of www.TheSyndicatedNews.com
--Andrea Kobylnik, 347.482.2100, andrea@intuic.com
4. AMAZON: WILL IT KINDLE VERTICAL INTEGRATION?
Amazon as agent, publisher, printer and retailer. See

http://seekingalpha.com/article/97994-amazon-will-it-kindle-vertical-integration
5. DAN POYNTER IS COMING TO VISIT
Please alert your writing and publishing colleagues.
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Albuquerque, Antwerp, Atlanta, Birmingham, Bridgewater, Cape Town, Christchurch, Denver, Fort Nelson, Goleta, Hinckley (UK), Kuala Lumpur, Las Vegas, London (ON), London (UK),Los Angeles, Mannheim, Marietta, Marquette, Miami, Minneapolis, Missoula, Nashville, Natick, New York, Orlando, Paris, Pewaukee, Phoenix, Pittsburgh, Reno,  Salzburg, Scottsdale , Singapore, Sydney, Toronto, Washington, Radio/Teleseminars/Webinars (everywhere).  

(MORE to be announced soon). 

See the ParaCalendar on these content-filled seminars, below. See ALL the listings. Dan will visit some states/provinces/countries several times. http://parapublishing.com/sites/para/speaking/calendar.cfm
6. DAN POYNTER CAN BRING A BOOK PROGRAM TO YOUR AREA 

See

http://parapublishing.com/sites/para/speaking/speechdesc.cfm
7. BE MY GUEST AT THE BIZ OWNER VIRTUAL SUPER CONFERENCE

They rounded up some of the best-known experts they could find, (including myself)—hugely successful experts on key areas of business growth. 
You are invited to attend this virtual conference AT NO COST as my guest. It runs from October 14th through November 20th. See a longer description in ParaFreebies, below and at http://tinyurl.com/4uxaxd
8. PUBLISHER’S BOOKKEEPER ADMITS TO SENDING REJECTION LETTERS TO WRITERS.
See http://www.mediabistro.com/galleycat/editors/the_purloined_rejection_letters_96188.asp
9. FORBES CROWNS ROWLING TOP-EARNING AUTHOR
JK Rowling, #300 million. Thanks in part to the movies based on her books—which have sold 375 million copies worldwide.

James Patterson, $50 million.

Stephen King, $45 million

Tom Clancy, $35 million

Danielle Steel, $30 million

John Grisham, $25 million

Dean Koontz, $25 million

Ken Follett, $20 million

Janet Evanovich, $17 million

Nicholas Sparks, $16 million

http://www.forbes.com/media/2008/10/01/books-publishing-media-biz-media-cx_lr_1001authors.html?partner=whiteglove_google 
10. BEWARE OF SCAM LETTER PURPORTING TO BE FROM THE LIBRARY OF CONGRESS
Someone is working a scam with self-published authors contacting them with a letter that looks official from the Library of Congress Copyright Office saying their book had been damaged being radiated for possible anthrax and to please provide a credit card number to pay for the repair of the book, cover the costs of special handling, etc., etc.

-- Richard D. Thielmann

11. IBPA (PMA) PUBLISHING UNIVERSITY IN NEW HAMPSHIRE
A IBPA/IPNE (Independent Book Publishers Association/Independent Publishers of New England) Publishing University will be held in Manchester, New Hampshire, on Friday, November 7, 2008 - 11 Am - 5 PM & Saturday, November 8, 2008 - 7:30 AM - 5:15 PM

The venue is on the grounds of the Manchester, NH, Airport at the Highlander Inn, 2 Highlander Way. Please refer to these sites for more information and a full brochure of the event.

http://www.ipne.org/forms/pub-u-brochure.pdf
http://www.ipne.org/events/registerpubu2008B.aspx
12. TO CHANGE YOUR SUBSCRIPTION ADDRESS to this ezine, please go to 
http://parapublishing.com/sites/para/resources/newsletter.cfm. Unsubscribe your old address and subscribe your new one.

To recommend this ezine to another writer or publisher, simply forward the entire newsletter. He or she will thank you.
>SEND YOUR NEWS ITEMS to DanPoynter@ParaPublishing.com 

NOW, SIT DOWN AND WRITE SOMETHING

~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~

«¤»§«¤»¥«¤»§«¤»¥«¤»§«¤»¥«¤»¥«¤»§«¤»¥«¤«¤»¥«¤»§«¤»¥«¤»
~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~

Do you have friends in the book business? Think how appreciative they will be if you forward this newsletter to them. Go on. Do it now. 

~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~

«¤»§«¤»¥«¤»§«¤»¥«¤»§«¤»¥«¤»¥«¤»§«¤»¥«¤«¤»¥«¤»§«¤»¥«¤»
~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~
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B. ParaTips 
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1. WORDS NEVER TO SAY ON TV AND RADIO 
--Rick Frishman--Founder of Planned TV Arts, http://www.plannedtvarts.com

Ok- your book is out and you are about to do a gazillian radio shows and hopefully some TV shows too.

Your publisher says promote like crazy- got to make them buy your book! Talk about your book every chance you get.

Sound familiar? Well  ladies and gents - if you do this you will make the host THROW UP and never invite you back

The 3 words never to say  ' IN MY BOOK'   You come across as a pushy - pain in the butt author. 

If the host mentions it  at the beginning and at the end- that is great. You can get in the title somewhere-

Like " when I was researching WHERES YOUR WOW for the past 10 years I interviewed 1000 CEOs and they said.....

But don't say In my book this , and in my book that- fastest way to get the host to throw up- and never invite you back!

More next month on interview tips! 
2. IN INTERVIEW SITUATIONS, KNOW WHAT YOU WANT TO GET ACROSS BUT DON’T TRY TO DOMINATE THE PROCESS.
--Pam Lontos, PR/PR, http://www.prpr.net 
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The reporter or host has an agenda and isn’t going to be too friendly to someone who tries to move into other areas.  You can subtly attempt to get back to your points if the interview strays too far but be prepared to go “off script” if necessary.

3.  PROMOTE YOUR EVENTS ONLINE

--Clint Greenleaf, Greenleaf Book Group LLC, http://www.greenleafbookgroup.com 
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Do you have upcoming book signings, workshops, or speaking events that you¹d like to promote and list online? Be sure to check out Eventful.com, a leading event-listing site with Web 2.0 bells and whistles. This website enables its community of users to discover, share, request, and list events for their favorite venues and performers. As an author, you can set up your own performer page, where you can list your events, add video and images, describe yourself and your book, and link to your website. You can easily post your Eventful calendar on your website and blog, and also add a ³demand² widget that allows fans to request you for an event in their area.

4. WHAT CAN THE PMA, THE BOOK PUBLISHERS ASSOCIATION, DO FOR YOU? [image: image11.jpg]


See 
http://www.pma-online.org/memben.cfm
http://www.pma-online.org/membonly.cfm
  

5.   BOOK INTERIORS: SHOULD I PUT AN ORDER FORM IN MY BOOK? 

Kareen "Karrie" Ross; http://www.BookCoverDesigner.com covers@kareenross.com

The question of the book order form is often asked... do I or don't I... and if I do, how many do I put in the back of the book?

I figure if you have the space, the pages based on the signature count from your printer, why not include an Order Form.
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THE FORM CAN HELP INCREASE VISIBILITY IN SEVERAL WAYS: 

1. Can be given to a friend if they are interested in the book.

2. Can list quantity sales costs or at least let the reader know this is an option. Groups might be interested depending on what your subject matter is.

3. If your book is picked up by a Library, the form allowS for readers to contact you.

BE SURE TO INCLUDE THE FOLLOWING ON YOUR FORM:

1. Your company contact information including, website, fax and phone to encourage immediate and extended sales. Also mention who the check needs to be made out to.

2. Email and snail mail addresses

3. Return policy

4. Tax, shipping and handling for one or quantity books 5. Offer information on your other services such as speaking, ebooks, consulting, coaching, mailing lists and other books.

6. Space for customer information: name, address, city, state, zip, phone, email.

7. If you ship international, mention your policy and shipping costs.

AND be sure to use the back of the form for more product and service promotion. In some ways this can be a nice income when your book is widely used.

***Remember to do something every day toward your book and promotion.***

If you still have questions... Contact me to learn more about creating a book interior that sells your book. covers@kareenross.com 310-397-3408

6. TYPE ON BOOK COVERS SHOULD BE LARGE

—Denny Hatch, For information my new novel--COLDCOCKED--visit 

       http://tinyurl.com/36mfou
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Online, your cover will often be reduced to .75 x 1.25 inches. Check Amazon and see how many covers you can read. Remind your cover artist that your cover will be posted on many sites. Type should be large and bold; not wispy and weak. To be an effective sales tool, the cover has to be legible. 

7.  DO COLLEAGUES ASK YOU FOR BOOK ADVICE? 
Tell them about our f.ree InfoKits. Each will give them all they need—in writing. See

http://parapublishing.com/sites/para/resources/infokit.cfm
==SHARE YOUR TIP. Send it to DanPoynter@ParaPublishing.com
~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~

«¤»§«¤»¥«¤»§«¤»¥«¤»§«¤»¥«¤»¥«¤»§«¤»¥«¤«¤»¥«¤»§«¤»¥«¤»§«¤»

~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~

Your colleagues in publishing would love to know about this newsletter. Why not forward it to them now?

~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~

«¤»§«¤»¥«¤»§«¤»¥«¤»§«¤»¥«¤»¥«¤»§«¤»¥«¤«¤»¥«¤»§«¤»¥«¤»§«¤»

~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~
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C. ParaResources 
1. NEWSLETTER WITH PLENTY OF NEW FONT SAMPLES AND LINKS 

http://www.myfonts.com/MailingList
Use the above link to get a newsletter with plenty of new font samples and links. A lot of the fonts are very inexpensive. Nice to mull over as you are contemplating a new project or design, or just looking for ideas or a change of view from Excel!

And no, I'm not a font designer or vendor and couldn’t care less whether you buy anything from any of these folks or not.

--Peter Goodman
2. GIFTS FOR THE WRITER IN YOUR LIFE
The Writers Place (http://www.cafepress.com/WritersPlace) is a unique online store of humorous gift items such as T-shirts, travel mugs, mouse pads and more, created just for writers of all kinds.  Show off your profession in a funny way!
--Julie Andersen

3. GET HELP WITH YOUR PROJECT

BOOK SHEPHERDS are a particular kind of consultant. They specialize in taking a book project through all the necessary steps that may include editing, design, typesetting, locating the right printer, getting a distributor, marketing and promotion (including your Web presence). Shepherds work with the author/publisher to assure that the book is produced and marketed efficiently and economically. These godparents use their experience and contacts to make sure all the publishing bases are covered and that they are covered in the right order. Some of the better-known Book Shepherds are:

Alan Gadney OneBookPro@aol.com 

Barbara Florio Graham (Canada) simon@storm.ca 

Barbara Kimmel  barbara@nextdecade.com 
Bob Goodman rg@silvercat.com 

Bobbie Christmas, bobbie@zebraeditor.com 

Brian Jud iMarketBooks@aol.com 

Cynthia Frank Cynthia@CypressHouse.com 

Ellen Reid bookshep@mac.com 
Ernie Weckbaugh CasaG@wgn.net
Gail Kearns/Penny Paine Gmkea@aol.com 

Jacqueline Simonds, jcsimonds@beaglebay.com
Jan King, jan@eWomenPublishingNetwork.com 

Janice Phelps jmp@janicephelps.com 

Jim Donovan jdonovan@ptd.net
Judith Briles, PhD. judith@briles.com 

Kira Henschel, Kira@GoblinFernPress.com 

Linda Radke info@FiveStarSupport.com 

Lisa Pelto, Lisa@ConciergeMarketing.com 

Maria Carlton (New Zealand) maria@mariacarlton.com 
Mike Vezo, mvezo@mac.com 

Mindy Gibbins-Klein (UK) info@bookmidwife.com 

Patrick Ang, (Singapore) PatAngLH@singnet.com.sg 

Rita Mills, rmills@ghg.net 

Serena Williamson Andrew Ph.D (Canada). sw@serenawilliamson.com 

Sharon Goldinger, pplspeak@norcov.com; 

Shel Horowitz shel@frugalfun.com 

Shum F.P. (Malaysia) shumfp@pd.jaring.my 

Simon Warwick-Smith sws@vom.com 
Sylvia Hemmerly PubProf@TampaBay.rr.com
The Book Shepherd: A virtual production & marketing director who is your mentor, tutor, coach and friend in the book business. 

Contact them to see what each one can do for you. 

If you want help with your editing, proofreading, printing, etc., see our Suppliers List at http://parapublishing.com/sites/para/resources/supplier.cfm 

4. WANT SPECIFIC DETAILS ON AREAS OF PUBLISHING? 
See our Instant Report, downloadable for immediate delivery. 
Each has been recently updated. See
http://dansentme.com/sites/para/resources/allproducts.cfm 

602 Interviews, How Authors Get On Radio & TV 
603 Book Printing. At the Best Price 
604 How to Price Your Book 
605 Locating the Right Distributor 
606 Publishing Fiction & Poetry 
607 Publishing Contract: Author-Publisher 
608 Your Publication Date 
609 Blurbs For Your Books, Testimonials, endorsements & quotations 
610 Children's Books, Resources for Writing, Producing and Promoting Juveniles 
611 Newsletter Publishing; A Resource Guide 
612 Bestsellers, What They Are & How To Make Them 
613 Cook Books, Resources for Writing, Producing & Promoting Books on Food 
614 Selling Books Through The Gift Trade 
615 pBooks to eBooks, Creating Digital Reading 
616 Travel Books, Resources for Writing, Producing & Promoting Guidebooks 
617 New Age Books; Resources for Writing, Producing & Promoting Books on metaphysics, the occult and new thinking 
618 Religious Books 
619 Write It Once - Sell it Forever, How to Update Your Books 
620 Your Book Writing & Publishing Calendar 
622 Cooperative Book Promotion 
623 Questions and Answers on Book Publishing 
624 How to Set up & Run a Successful Book Publishing Business 
625 Selling Books to Catalogs 
626 Raising Money to Publish Books 
628 Canadian Book Publishing 
629 Making The Web Pay 
630 Selecting a Book Title That Sells. 
631 Covers That Sell Books 
632 Bookshelf, Selling Books From Other Publishers 
633 Beyond Remainders 
634 Selling Books In The United States 
635 AudioBooks, Turning Books & Speeches Into Spoken-Word Tape & Disc Products 
636 Insurance for Publishers; Protecting Your Book Company 
637 Selling Books To The Military Market 
638 Screenwriting: Fiction (theatricals) & Nonfiction (documentaries) 
639 Autograph Parties & Signing Books 
640 Book Promotion Made Easy: Event Planning, Presentation Skills & Product Marketing 
641 Merchant Status: Credit Cards for Publishers 
642 Large Print Books: Making your Work Easier to Read.
5. WANT TO DOWNLOAD DAN POYNTER’S BOOKS AS eBOOKS?
See http://www.mobipocket.com/en/eBooks/searchebooks.asp?Language=EN&searchStr=dan+poynter&searchType=All&lang=EN&orderBy=best 

6. NEED HELP WITH YOUR BOOK PROJECT? 
Contact a Book Shepherd. See

http://www.thebookshepherd.com/
and see the list at

http://parapublishing.com/sites/para/resources/infokit.cfm
7. TURNING BOOKS BACK INTO TREES
See the inner workings of a plot and characterization in this incredibly open and visual way: books dissected and enhanced by mixed media. See

http://www.darkroastedblend.com/2008/09/bittersweet-art-of-cutting-up-books.html
(Sorry about the obnoxious audio advertising.

8. GET A COMPLETE LIST OF DAN POYNTER'S BOOKS, REPORTS, DISKS, AND TAPES. See

http://parapublishing.com/sites/para/resources/allproducts.cfm
9. WHERE TO SEND REVIEW COPIES AND NEWS RELEASES. 
Advertising space is expensive. Editorial space is frēe. Use these lists to send review copies to magazines, newsletters, ezines, special contacts, and newspapers with subject-specific and book review columns. Review copies and news releases are your least expensive and most effective form of book promotion. For a current list of magazines and counts, see

http://parapublishing.com/sites/para/resources/maillist.cfm
Here is a partial list to show you what is available:

20 
Accounting magazines


33
Advertising magazines 

47
African American magazines

4
Almanacs

16
Native American magazines

29
Antique magazines

28
Architecture magazines

342
Arts/literary/poetry

110
Automobile magazines

290
Aviation magazines (73 foreign)

29
Banking magazines

28
Boats/boating magazines 

48
Building/Construction/Home

12
Home-business magazines

761
Business Magazines (62 foreign)

170
Magazines for children  

65
Book, etc., columnists.

264
Computer/Web Magazines and n/l

7
Consulting magazines

328
Consumer Magazines (24 fgn.) 

334
Cooking Magazines & columns​

63
Counter culture, new age

26 
Disability

21
Direct mail advertising Magazines

19
Economics magazines

310
Education magazines

51
Electronics & video

25
Energy magazines

202
Entertainment magazines

158
Environmental Magazines & cols

17
Expert witness/forensics Magazines

199
Farming & Gardening Magazines

55
Fashion magazines

128
Financial magazines

236
Physical Fitness magazines

20
Gambling magazines. 

47
Gay & Lesbian magazines

55
Gift magazines

640
Health magazines

35
Health food stores

223
Hobby & crafts magazines 


115
Home decorating/remodeling    

54
Horse magazines

60
Humor magazines

33
Industrial magazines

25
Insurance magazines

173
Legal magazines for attorneys 

44
Magazines for librarians

192
Lifestyle columns

81
Management magazines

99
Magazines for the media

106
Medical magazines

57
Magazines for men

419
Military (Base papers, mag​​azines for retired personnel & mil. Magazines) (168 foreign) 

109
Military attaches at foreign Embassies

196
Air Force, Navy, Marine & CG libraries

73
Motorcycle magazines

81
Film/movie magazines

145
Music magazines

283
New age magazines and contacts

6
Magazines-nonprofit organizations

19
Nursing magazines/newsletters

15
Office magazines

117
Outdoor magazines

54
Parachute & skydiving magazines

1507
Newspapers with book review & features columns. (472 foreign.) 

72
Alternative newspapers. 

138
Parenting magazines

96
Pet magazines

35
Photography magazines

57
Police: Law enforcement & correctional officers

216
Political magazines

248
Magazines for book publishers

57
Real estate magazines


71
Relationship magazines 

740
Religious magazines

157
Magazines for salespeople

251
Science magazines (13 foreign) 

230
Seniors: magazines for older people

26
Sewing magazines

7
Sex abuse magazines

87
Singles magazines & n/l 

14
Social service magazines

456
Sports and leisure magazines

90
Magazines for youths/teens

434
Travel magazines & travel columns (10 foreign) 

23
Trucking magazines

59
Vocation/Career magazines

222
Magazines for women

130 
Magazines for writers

Fiction Reviewers

8
Mysteries

5
Romance novels

72
Freelance reviewers

450
Book review magazines

(Counts are constantly changing as we add to and correct the lists)
10. ROYALTY-F.REE ART FOR YOUR BOOKS
http://www.Images.com
http://www.Clipart.com 
11. PROMOTE YOUR BOOK THROUGH SEMINARS, PODCASTS, WEBINARS, INTERVIEWS AND MEETINGS. Give presentations that pay off. 

Robert Bly, presenter extraordinaire and world-renowned wordsmith, reveals the success secrets for winning a room and closing a deal in any forum-seminars, podcasts, webinars, interviews and meetings. Revealing presentation tricks, successful secrets and surefire techniques for organizing and delivering a superior presentation, Bly teaches you how rid yourself of fear and nerves, and turn your stiff speech into a comfortable conversation between you and your colleagues or clients-leaving them nodding in agreement and ready to take action. 

Robert W. Bly is a highly successful copywriter and consultant with more than 25 years of experience. A prolific writer and bestselling author, he has written more than 70 books.
Normally $21.95; just $14.93 at Amazon.com.
http://www.amazon.com/Persuasive-Presentations-Business-Robert-Bly/dp/1599181770/ 

12. FASCINATING COMPUTER SHORTCUTS MOST PEOPLE DON’T KNOW.
--Charles Boyle

http://pogue.blogs.nytimes.com/2008/10/02/tech-tips-for-the-basic-computer-user/index.html?hp 

13. DIGITAL DELIVERY & SALES OF BOOKS FOR AUTHORS AND PUBLISHERS
Publishers and Writers of San Diego (PWSD) is hosting a half-day seminar and luncheon on Saturday, November 15 from 9:00 am to 1:00 pm at the Encinitas County Library, 540 Cornish Drive. The topic of the seminar is “Digital Delivery & Sales of Published Products.” According to the International Digital Publishing Forum, wholesale revenues from electronic books in the U.S. grew 548% in five years, from $5.8 million in 2002 to $31.8 million in 2007. Dush Ramachadran, a vice-president of ClickBank.com, a Colorado-based company that facilitates storage, delivery, and transactions for online products, will teach authors, writers, entrepreneurs, and other content creators how to sell and deliver their products via the Internet. Using independent services, such as ClickBank, anyone can sell and deliver their digital intellectual property, such as books, e-books, booklets, music, audio books, video, and more directly to the consumer. Everyone with an interest in writing, editing, publishing, designing, or anything related to books and digital publishing is encouraged to attend. Cost for the seminar and luncheon is $67 until October 31, after which the cost is $87. Please RSVP through the website at http://www.PublishersWriters.org.

==SHARE YOUR RESOURCE. Send it to DanPoynter@ParaPublishing.com
~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~

«¤»§«¤»¥«¤»§«¤»¥«¤»§«¤»¥«¤»¥«¤»§«¤»¥«¤«¤»¥«¤»§«¤»¥«¤»
~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~

I dare you to forward this ezine to writers and publishers. 
~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~

«¤»§«¤»¥«¤»§«¤»¥«¤»§«¤»¥«¤»¥«¤»§«¤»¥«¤«¤»¥«¤»§«¤»¥«¤»
~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~
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D. ParaThoughts 
OVERCOMING BOOK-PUBLISHING IGNORANCE


Most nonfiction authors are experts in their industries or vocations. When they decide to share their experience and research, they venture into unknown territory.

Book publishing is a business; a different business. There is much to learn from those who have been there. Fortunately, book publishers are helpful, friendly and supportive.
Author and publisher Mindy Bingham reminds neophytes to invest in books, reports, seminars and consulting on the publishing industry. “These modest investments are cheaper than a mistake.”

Start with our f.ree InfoKits. Detailed information on book writing, production and promotion. http://parapublishing.com/sites/para/resources/infokit.cfm
==>SHARE YOUR editorial thought. Send it to DanPoynter@ParaPublishing.com
~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~

«¤»§«¤»¥«¤»§«¤»¥«¤»§«¤»¥«¤»¥«¤»§«¤»¥«¤«¤»¥«¤»§«¤»¥«¤»
~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~

Please Copy\Paste this newsletter into your email program and then send it to your colleagues in publishing. They will appreciate you.

~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~

«¤»§«¤»¥«¤»§«¤»¥«¤»§«¤»¥«¤»¥«¤»§«¤»¥«¤«¤»¥«¤»§«¤»¥«¤»
~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~
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E. ParaFreebies 
1. BE MY GUEST AT THE BIZ OWNER VIRTUAL SUPER CONFERENCE

What is that missing piece of inspiration, knowledge or insight you need right now to experience a true breakthrough in your business? Lack of know-how is responsible for more business failures than anything else. That’s why my colleagues, sales and marketing experts Janis Pettit and Wendy Weiss decided to create the **Business Owner Super Conference.** It’s a virtual conference—so no travel involved.

They rounded up some of the best-known experts they could find, (including myself)—hugely successful experts on key areas of business growth. 

You are invited to attend this virtual conference AT NO COST as my guest. It runs from October 14th through November 20th. When you register you’ll see details on the times that you can call in for each presentation from wherever you are. Register here: http://tinyurl.com/4uxaxd 
2. U-PUBLISH.COM BLOG
The compact guide that shows how to self-publish a book and promote it at a fraction of the cost of traditional book publishing methods by Danny O. Snow.

http://u-publish.blogspot.com/
3. THE AUTHOR’S MILLION-DOLLAR ROLODEX
Your complete book promotion resource guide by Rick Frishman. 
This extremely valuable list of book-promotion contacts can be downloaded at no charge.

http://www.rickfrishman.com/Million_Dollar_Rolodex-2008.pdf 

Note:

You need Adobe Acrobat 7 or higher to be able to click on the live links.

If you do not have it you can get it for f.ree at http://www.adobe.com/products/acrobat/readstep2.html
==>SHARE YOUR FREEBIE. Send it to DanPoynter@ParaPublishing.com
~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~

«¤»§«¤»¥«¤»§«¤»¥«¤»§«¤»¥«¤»¥«¤»§«¤»¥«¤«¤»¥«¤»§«¤»¥«¤»
~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~

Writers and publishers love this newsletter. Why not forward it to them?
~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~

«¤»§«¤»¥«¤»§«¤»¥«¤»§«¤»¥«¤»¥«¤»§«¤»¥«¤«¤»¥«¤»§«¤»¥«¤»
~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~
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F. ParaCalendar

AUTHOR ON A SPEAKING TOUR.

Where in the world is Dan?
Showing people how to write, publish and promote their books
One presentation at a time.
Dan Poynter is circling the world to show people how to make a difference and make a living through their books. He shares two major programs and many specific ones. 

See him in action: 

http://www.speakingchannel.tv/community/dan-poynter-book-publishing/
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Dan also speaks on aviation, parachutes and skydiving. See 
http://parapublishing.com/sites/para/speaking/index.cfm
For more information, get in touch with the Contact person listed below and see the host's Website. 

ALSO SEE THE CALENDAR ON OUR WEBSITE:

http://parapublishing.com/sites/para/speaking/calendar.cfm
2008

October 11. NATICK, MA. NSA/NE. A full day on book writing and publishing. National Speakers Association/New England chapter. Fmi: Dennis Mahoney, (617) 298-0404, dennis@dennismahoney.org,  http://www.nsanewengland.com/default.asp
October 13. BRIDGEWATER, NJ. Turning Speeches into Books; the full program. National Speakers Association/New Jersey chapter (NSA/NJ). Fmi: Natalie Gahrmann, 908-281-7098, Natalie@NRGcoaching.com. http://www.nsa-nj.org/meetings.html 

October 16. TELECONFERENCE. Be my guest at the biz owner virtual super conference

They rounded up some of the best-known experts they could find, (including myself)—hugely successful experts on key areas of business growth. You are invited to attend this virtual conference AT NO COST as my guest. It runs from October 14th through November 20th. See a longer description in ParaFreebies, above and at http://tinyurl.com/4uxaxd
October 18. DENVER. Colorado Independent Publishers (CIPA). Book promotion. Fmi: Mary Jo Fay, 303-841-7691, OutOfTheBoxxInc@aol.com, http://www.cipabooks.com/ 
October 23. RADIO. National Association of Memoir Writers (NAMU) TeleSummit. Dan Poynter on memoir Writing & publishing. See website for roster of speakers and times. 

http://namwtelesummit.com/ 

Get the handout.

October 28. RADIO. CWAHM Network Talk Radio that helps moms connect. Diana Ennen interviews Dan Poynter. http://www.BlogTalkRadio.com/cwahm 8 AM-Pacific/11 AM Eastern. 
Get the handout.

November 7-9. BIRMINGHAM, UK. Professional Speakers Association of the UK & Ireland. (PSA). Forest of Arden Hotel and Country Club, Meriden, Birmingham, UK. Fmi: Sue Cliff, admin@professionalspeakers.org, +44 0 0845 3700 504, http://www.professionalspeakers.org/events 
November 10. BIRMINGHAM, UK. "Turning Experts into Published Authors" - a seminar with Mindy Gibbins-Klein and Dan Poynter. Fmi: Mindy Gibbins-Klein, +44-(0) 845 003 8848, mindy@bookmidwife.com, www.bookmidwife.com/november10, http://www.BookMidwife.com.
November 13-17. FORT NELSON & TOAD RIVER, BC. How to Write, Publish and Promote Your Book. Fmi: Earl Brown, 250-774-3488, autumn@pris.bc.ca. 

November 20 – 23. SCOTTSDALE, Arizona. National Speakers Association (NSA/US) Fall Conference.,  Doubletree Paradise Valley Resort, Location phone: (480) 947-5400. Fmi:
http://www.nsaspeaker.org/nsa_events/default.asp
The conference will focus on helping NSA members get results in their careers.
November 30 - December 2. TORONTO.  Canadian Association of Professional Speakers (CAPS) Convention. http://www.CanadianSpeakers.org 

December 14-15. ABU DHABI. Professional Speakers Association of the Middle East (PSA/ME). 

Http://www.PSAME.org 
2009

January 10. HINCKLEY, Leicestershire, UK. British Parachute Association, Annual General Meeting. Dan Poynter to speak on an aviation subject. Fmi: Martin Shutleworth, Martin@BPA.org.uk, 01 16 278 5271, http://www.bpa.org.uk 
January 16. MARIETTA. Knowledge Shop-Atlanta. A Day with Dan Poynter. Writing & Publishing Nonfiction. Books 101: The full New Book Model program and more. 10 AM to 5 PM. Fmi: Knowledge Shop, 180 Cobb Parkway, Suite C24, Marietta, GA  30060-9307. (678) 766-6666, theknowledgeshop@aol.com, http://www.knowledgeshopatlanta.com/index.cfm 

January 17. ATLANTA. National Speakers Association, Georgia Chapter (NSA/GA). Fmi: Wendy Kinney, Wendy@WendyKinney.com, (404) 784-0699, http://nsageorgia.org/ 

February 5-14. RENO. Parachute Industry Association Symposium. Fmi: Patricia Thomas, (813) 782-9242, pat@sunpath.com, http://www.PIA.com;

February 12 – 15. ORLANDO. NSA/US Winter Conference.  Disney's Coronado Springs Resort. Location phone: (407) 939-1000. Fmi: http://www.nsaspeaker.org/nsa_events/default.asp
The conference will focus on helping NSA members get results in their careers.

March 11-12. PARIS. The Association Française des Conferences Professionnels (AFCP). http://www.association-conferenciers.com/ 

March 13–14 ANTWERP. Professional Speakers Association of Holland. (PSA-Holland) Antwerp, Belgium. http://www.psaholland.org
March 27-29. SYDNEY. 19th National Speakers Association/Australia convention. Fmi: 1-800-090-024, Secretariat@NationalSpeakers.asn.au, http://www.NationalSpeakers.asn.au 
March 31 – April 1. KUALA LUMPUR. Malaysia Association of Professional Speakers (MAPS) convention. http://www.maps.org.my/events_up.asp. Fmi: Anthony Fernandez, 019 3160 444, anthony@maps.org.my 

April 16-19. CAPE TOWN. 3rd Global Speakers Summit. South Africa. Fmi: Richard Mulvey, 0861 – 444888, richard@richardmulvey.com, http://www.nsasouthafrica.co.za/, http://www.iffps.org/ 
May 1-3. MINNEAPOLIS. CSP/CPAE Summit. National Speakers Association (NSA/US). The Foshay Hotel. Fmi: http://www.mynsa.org/events/fullcalendar.asp 
May 7. PEWAUKEE, Wisconsin. Turning Speeches into Books. National Speakers Association, Wisconsin Chapter (NSA/WI). Fmi: Robert Ian, (608) 523-4208, robertian@robertian.com, http://www.wisconsinspeakers.com/
May 9. NASHVILLE. National Speakers Association/Tennessee chapter. Fmi: Raeus Cannon, raeus@CannonSystems.com, http://www.nsatennessee.com/, (615) 378-0120  
May 16. MARQUETTE, MI. Upper Peninsula Publishers & Authors Association (UPPAA). 2009 Annual Conference. Fmi: Walt Shiel, 906–523–4118, WShiel@SlipdownMountain.com, http://www.uppaa.org/ 

May 23. LONDON, ON. Canadian Association of Professional Speakers/SW Ontario chapter. Dan Poynter on book writing, publishing and promoting. 

Fmi: Greg Schinkel (519) 685-2116, gschinkel@uniquedevelopment.com, http://www.canadianspeakers.org/displaycommon.cfm?an=1&subarticlenbr=276 
May 25-27. NEW YORK. Publishing University by the Publishers Marketing Association (PMA). Fmi: info@pma-online.org, 310-372-2732 , http://www.PMAonline.org 

May 28-31. NEW YORK. Book Expo America (BEA Book Fair), Javits Center. Fmi: http://www.bookexpoamerica.com/ 

July 18-21. PHOENIX. National Speakers Association (NSA/US) Convention. Phoenix, Marriott Desert Ridge. Fmi: 480-968-2552, http://www.mynsasite.org/events/convention.asp 
August 28-30. MISSOULA, MT. Parachute Industry Association. Holiday Inn, Downtown. Fmi: http://www.PIA.com 
September 11-12. MANNHEIM. German Speakers Association (GSA). 

http://www.english.gsa-convention.org
http://www.germanspeakers-association.de/
November 13-15. LONDON (area). Professional Speakers Association of the UK & Ireland. (PSA/UK) convention. Sue Cliff, admin@professionalspeakers.org, +44 0 0845 3700 504, http://www.professionalspeakers.org/events
November 19-22. PHOENIX. National Speakers Association (NSA/US) Fall Conference. Arizona Grand Resort. Fmi: 480-968-2552, http://www.mynsasite.org/events/convention.asp 

Early December. Dates/venue to be determined. Canadian Association of Professional Speakers (CAPS)
http://www.CanadianSpeakers.org 

Mid-December-Date not set. UAE. PSA/ME. Professional Speakers Association/Middle East. http://www.PSAme.org 

2010
February 11-14. NASHVILLE. NSA/US Winter Conference.  Marriott Nashville Airport. Location phone: +1-615-889-9300. Fmi: http://www.nsaspeaker.org/nsa_events/default.asp
May 31-June 2. WASHINGTON. Publishing University by the Publishers Marketing Association (PMA). Fmi: info@pma-online.org, 310-372-2732 , http://www.PMAonline.org 

June 3-June 6. WASHINGTON. Book Expo America (BEA Book Fair), Convention Center. Fmi: http://www.bookexpoamerica.com/ 

July 17-20. ORLANDO. National Speakers Association of the United States (NSA/US) convention. Fmi: 480-968-2552, http://www.mynsasite.org/events/convention.asp http://www.nsaspeaker.org/meetings/index.xpl
November 12-14. MIDLANDS area, UK. Professional Speakers Association of the UK & Ireland. (PSA/UK) convention. Sue Cliff, admin@professionalspeakers.org, +44 0 0845 3700 504, http://www.professionalspeakers.org/events
2011

June 6-8. LAS VEGAS. Publishing University by the Publishers Marketing Association (PMA). Fmi: info@pma-online.org, 310-372-2732 , http://www.PMAonline.org 

June 9-12. LAS VEGAS. Book Expo America (BEA Book Fair), Convention Center. Fmi: http://www.bookexpoamerica.com/ 

July 30-August 2. ANAHEIM.National Speakers Association of the United States (NSA/US) convention. Fmi: 480-968-2552, http://www.mynsasite.org/events/convention.asp http://www.nsaspeaker.org/meetings/index.xpl
~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~
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HELP PUBLISHING POYNTERS-help your colleagues.

This ezine relies on subscribers to send in tips and resources.

So, it stands to reason, the more subscribers, the more tips.

You can expand the circulation by telling your book colleagues about Publishing Poynters--and collecting business cards.

Then mail the cards to us.

Your writing & publishing colleagues will thank you for being so thoughtful. 

~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~
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G. ParaHumor 
FUN WITH WORDS

I wondered why the baseball was getting bigger. Then it hit me.

Police were called to a day care where a 3-yr-old was resisting a rest.

To write with a broken pencil is pointless.

A thief who stole a calendar got 12 months.

The dead batteries were given out f.ree of charge.

A will is a dead giveaway.

If you don't pay your exorcist you can get repossessed.

A lot of money is tainted: 'Taint yours, and 'taint mine.

Those who get too big for their britches will be exposed in the end.

When you've seen one shopping center, you've seen a mall.

When she saw her first strands of gray hair, she thought she'd dye.
==>SHARE YOUR HUMOR. Send it to DanPoynter@ParaPublishing.com 

(Generic Smiley)

===============================================
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The Small Print 
YOU ARE RECEIVING this F-R-E-E newsletter on book writing, 

publishing and promoting because you are on Dan Poynter's 

option-in Publishing Poynters mailing list. 

TO CHANGE YOUR SUBSCRIPTION ADDRESS to this ezine, please go to 

http://parapublishing.com/sites/para/resources/newsletter.cfm. Unsubscribe your old address and subscribe your new one.

PLEASE RECOMMEND THIS NEWSLETTER to anyone you

know who is interested in selling more books or wants to know

where the publishing industry is headed. Just click on "Forward"

in your email program.

BACK ISSUES are archived at 

http://parapublishing.com/sites/para/resources/newsletter.cfm
TO RECEIVE THIS NEWSLETTER F-R-E-E, sign up at 

http://parapublishing.com/sites/para/resources/newsletter.cfm
PRIVACY STATEMENT: We will not distribute your email 

address to anyone. Period.

TIME TO SHARE. Please send your news items and promotion 

ideas to DanPoynter@ParaPublishing.com  

~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~
Para Publishing. Dan Poynter: Author (100+ books), Publisher (since 1969), Speaker (CSP).

Information Products on Book Writing/Publishing/Promoting, Parachutes/Skydiving, Expert Witness & Aging Cats.

PO Box 8206, Santa Barbara, CA 93118-8206  USA. Tel: +1-805-968-7277; Fax: +1-805-968-1379; Cell: +1-805-448-9009

http://ParaPublishing.com: More than 700 pages of helpful information. DanPoynter@ParaPublishing.com
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